MISSIONS FOCUS

From bulletin: March 26, 2023

Our Missionaries, their health and ministries affected by Covid-19

OMF (GCM March 2023)

From today’s bulletin / Missions Report from Missions Team
OMF — Heart for Asia. Hope for Billions: omf.org/us

OMF (Overseas Missionary Fellowship, formerly China Inland Mission) has a monthly
update and daily prayer list regarding the church in China called GCM.

This month's focus tackles various aspects of ministry in China to the Generation Z age
group. "Gen Z" (currently teens to young adults) has had 3 years of strict Covid Zero
tolerance in one of the world's largest countries. With their experience and knowledge of
technology, social media and virtual reality, their predisposition towards living in cyberspace
has actually grown stronger. Those who are adults prefer to live alone. Generally pessimistic,
they say, "we are the last generation." Jesus said to seekers, "Come and see." How to reach
and connect with those who seem only interested in connecting virtually? Regardless of the
generation, human needs and challenges are the same: the church needs to find ways to
bring answers to Gen Z!

A preacher's son felt that life was purposeless so he made his spiritual and emotional home
through the internet until he felt such loneliness and fear, he returned to the real world and
discovered the truth of the Christian life and turned to Scripture for his real worth and life
purpose. Today, please remember Chinese Christian cross-culture workers serving overseas
and their families.

You may use the prayer list during the month of April even though it is for March. Prayer is
powerful.

The complete article and prayer list in English and Simplified Chinese follows this page.

Thank you for reading about and praying for our missionaries, countries and
people locally and globallyl
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Generation Z’s Gospel Work

Since the 1980's Chinese society has
undergone unprecedented changes on
many levels. And with China’s active
participation in the global economy these
changes have become ever more obvious,
even unimaginably so, from the decade of
2010 onwards. For youths of different
generations, these enormous changes have
been having a subversive effect on their
outlook regarding cultural heritage and core
values such as nationalism.

Among the many buzzwords in
contemporary language, one merits our
attention, namely “Generation Z", a word of
foreign origin and not an indigenous
Chinese creation. In Chinaitis used to
refer to those born between 1995 and 2010.
Unlike traditional Chinese who respect
family and authority, this is the very first
generation to switch the heart of their lives
from the real world to the virtual world. For
this generation, bringing glory to their
ancestors by achievements in the real world
is not important. Instead, how to dominate

online, especially in gaming, and how to
quickly gain many virtual fans and followers
and build a network of universal friends
across national and linguistic boundaries by
being different and original - these things
are far more important and real than
success and building up personal
connections in the real world.

The past three years of “zero tolerance”
Covid policies have thrust every single
person into all kinds of unpleasantness.
And with all the 1+billion population
suffering different disruptions to their daily
lives, overall it has been an Embarrassing
Mess. Yet for Gen Z, already devoted to the
freedoms of virtual reality, the external
problems actually strengthened their
predisposition toward living in cyberspace.
Additionally, pessimism regarding things
generally, plus officialdom’s often harsh
interventions led to popular sayings online
that “we are the last generation”. Eventually
these feelings erupted in public anger at the
end of 2022.



























